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Q@@@ Who we are”?

g S T R A L |

o 2014 AGM; a new name

SPAA (the) Society of Precision

Agriculture Australia Inc.
o Why?

o The motion was moved to include addition of the
word Society to avoid the current confusion
regarding the acronym SPAA inferring the S
represents Southern.

o SPAA brand is strong in the Southern grains
region, our new name reflects national reach




ép@@@ Brand awareness

A USTRATLIA

i Nicole Dimos @ eh 29
#SPAA weloomes new #BRONZE sponsor @ManutecAUS Thx 4 your
support. Visit manutec.com.au 4 your #presswheel & #coulture system
needs.

O A recognizable logo
Referring to ourselves S
o Quality products (events s
and publications) .
o Social media #hashtags e — |
#SPAA and #PA = e
O Develop relationships with = 1 T
media e e |
o Develop relationships with ==
stakeholders

O

TOPCON




Our sponsors
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AGRICULTURE

© GeEOsYs  Gplram

Real benefits. Real results.

a21opcon | Manulec

AGRICULTURAL PRODUCTS

Precision Agriculture




é,@@.@ Many or few?

A USTRALI

O Due to small staffing resources, SPAA has
opted to FEW sponsors with meaningful
relationships

O Be realistic with what kind of relationship you
can manage .

o Set financial targets B8/ &

TOP SPAA TIPS
= How are you unique?
m What inclusions do you offer?

m Do any farmers profiled advocate your sponsor
brand?




AR

recision sz \/\/ AT WeE Offer!

A USTRALI

o Value for money
m Presentations
= Live demonstrations '{_
m Trade exhibits
m Advertising
m Direct website links
m Social media following
= Promotion through
m newsletters
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Precision Agriculture P O i n tS to CO n S i d e r

A USTRATLIA

O Promotions

m Logos of your sponsors at events
eg. Rotating PPT during breaks

m Key positions in proceedings and
publications

m On invitations

THEY NEED TO SEE THEIR
BRAND

O Timely notice for event
participation and
advertising

m Check the availability of your
sponsors, they exhibit at lots of
places, your event has to suit
their timetable too, not just the
audience
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o Engagement / On-going Ll @eoss

Sponsorship Report

* April to 31" October 2014

Events and Activ Detalis
SPAA CTF Workshops. 1in Northern NSW hosted in Croppa Creek Sept 2014
across SA and Vic - with 36 In attendance.

Production of factsheet out end 2014 — currently being
reviewed
Follow up workshop hosted in Lower EP (funded by

PA Sympolsum (Adelaide
September 2014)

(provided and appeared on pa;
Ballarat VIC event - GEOSYS offered full page advert
(provided and appeared on pa;
Complimentary admission for GEOSYS representatives
support in
Complimentary admission for GEOSYS representatives
Trade display
W I n I I | Full page avert (provided and appeared on page 10)
- - December receiving over 900 hits as a resull of aur
upcoming event communications
Diroct link to GEOSYS from sponsors page
SPAA Precision Ag News GEOSYS logo included insde front cover
Half page Adverts in Winter (ssue - pg 1.
Hal page advert n Spring ssue - pg 18 — o ba
distibuted ond Nov
PAA s o on twhie and can re- S any GEOSYS
woet suitablo to A folowers,
SPAA Membership + 8inco tho March rpart we have ecrufed an addonel
54 now marms
] n C l I e S S a S O n O l I l I s AR mmbarp vl et vin 0%
renewed
Recognition GEOBYS branding was prominently displayed at evonts

SPAA on Twitler

B

local NRM board). Over 30 farmers in attendance.
New industries. Workshops hosted for daiy and vines in the Fleurieu
Trade display
Oftered 10 minute sponsors presentation
Logo inall promotional and event material
Recognition as corporate sponsof in SPAA trade
Offered 10 minute spansors presentation
Logo in all promotional and event material
Recognition as corporate sponsof in SPAA trade
2000 copios publishod and distrbuted to mambars and
stakoholders (wo have recenty doublod our dtrbUON
of Praciaion AG Nows)
SPAA o- News May, June, July. August, Septomber & Octobor 2014
whore BPAA participatod including GROG Updatas,
Esporance Downs Resoarch Station Flekd Day (i
collaborative PA day with SEPWA)
Future SPAA activities | = Moro opportunty for webinars throughout 2014-15 due to

L] |
Peninsula
SPAA PA min expos Grefth NSW event - GEOSYS offered full page avert
(provided and appeared on page 4)
Moora WA event - GEOSYS offered full page advert
4
dispiay and on powerpoint screen during breaks
SPAA Website + Tha GEOSYS logo and hyperlink have been bustin to
pag
[ ]
with May edition launching Crop haalth Manitor ashboard
and subsequent video taunch In Juna edition
GEOSYS logo and webink
GEOSYS logo published and emalled via the SPAA
database
-
poputar demand
+ Two new vitutur projacts in the Coonawarra region
which includes, workshops and demos - Workshop
’ planned for 12" November

(provided and appeared on pa
Quirindi NSW event - GEOSYS offered full page advert
M - - l t - I l t I
- -
Over 250 attendees atiended these events raising the
brand of SPAA and Geosys Precision Agriculture to
these regions.
Due to success, SPAA will be re-visiting these
focations (o nearty) and providing on-going PA
1ho SPAA wobsito spon SPAA now averagos
850 websito visitors 3 month, up 150 views, with June fo
s tow dutibuled 0 1210 ubecribrs (1 rom 1041
subarbers from June 2013 repor
SAGIT fundod project for 3 years looking at H sensor
Action o the Ground project with FAR {New Zealand) to

manage communications on N emissions project
Working with ACTFA on CTF project

SPAA Executive Officer
26" October 2014
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